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The Legends in Consumer Behavior series captures the essence of the most important
contributions made in the field of consumer behavior in the past several decades. It reproduces the
seminal works of the legends in the field, which are supplemented by interviews of these legends as
well as by the opinions of other scholars about their work.

 
The series comprises various sets, each focusing on the multiple ways in which a legend has
contributed to the field. This first set in the series, consisting of 10 volumes, is a tribute to Russell
W. Belk. Belk is one of the most prolific contemporary consumer behavior and marketing scholars.
He authored one of the seminal papers in marketing field, “Possessions and the Extended Self.”

 
Russell W. Belk is the Kraft Foods Canada Chair in Marketing at the Schulich School of Business
at York University in Toronto. His research involves the meanings of possessions, collecting, gift-
giving, sharing and materialism and his work is often cultural, visual, qualitative, and interpretive.
He is the co-founder of the Association for Consumer Research Film Festival and has over 550
publications. He is currently on the editorial boards of 20 journals and is Associate Editor of the
Journal of Consumer Research. He is past president of the Association for Consumer Research and
the International Association of Marketing and Development, and is a fellow in the Association for
Consumer Research and the American Psychological Association. He has received the Paul D.
Converse Award, two Fulbright Fellowships, Society of Marketing Advances Distinguished
Marketing Scholar Award, and honorary professorships on four continents. In 2005 he received the
Sheth Foundation/Journal of Consumer Research Award for Long Term Contribution to Consumer
Research. Besides York, he has also taught at the University of Utah, University of Illinois, Temple
University, Claremont Graduate University, and universities in Eastern and Western Europe, Asia,
Africa, New Zealand, and Australia.

 
The series is edited by Jagdish N. Sheth, who is the Charles H. Kellstadt Professor of Marketing in
the Goizueta Business School at Emory University, U.S.A. He is Past President of the Association
for Consumer Research (ACR), as well as Division 23 (Consumer Psychology) of the American
Psychological Association.  He is also a Fellow of APA.  Professor Sheth is the co-author of the
Howard-Sheth Theory of Buyer Behavior, a classic in consumer behavior published in 1969.

 
This set includes:

Volume I: Early Work: Situations, Symbolism, and Critiquing the Dominant Paradigm 
Editor: Hope Jensen Schau
 
Volume 2: An Alternative Approach: Re-enchanting Consumption 
Editor: John F Sherry, Jr.
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Volume 3: Materialism and Consumer Culture: Questioning What Matters in Life
Editor: Güliz Ger 

Volume 4: Consumer Sense of Self and Identity 
Editor: John W Schouten 

Volume 5: Historical and Cultural Approaches to Consumption 
Editor: Janeen Arnold Costa and Gary J Bamossy 

Volume 6: Globalism and Consumption 
Editor: Samuel K Bonsu 

Volume 7: Gift-giving, Sharing, and Consumption Holidays
Editor: Cele Otnes 

Volume 8: Collecting, Luxury, and the Production of Consumer Desire
Editor: Søren Askegaard 

Volume 9: Discipline and Liberation in Consumption 
Editor: Craig J Thompson 

Volume 10: Magic and Religion in Consumption Practices
Editor: Robert V Kozinets
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Editorial Review

About the Author

Jagdish N. Sheth, Ph.D., is the Charles H. Kellstadt Professor of Marketing at Emory University, Goizueta
Business School. He is known nationally and internationally for his scholarly contributions in consumer
behavior, relationship marketing, competitive strategy, and geopolitical analysis. When he joined Emory’s
faculty in 1991, Professor Sheth had nearly 30 years of combined experience in marketing from the
University of Southern California, the University of Illinois, Columbia University, and Massachusetts
Institute of Technology.

Throughout his career, Professor Sheth has offered more than a thousand presentations in at least 20
countries. He has also provided consultancy for numerous companies in the United States, Europe, and Asia.
His client list includes AT&T, BellSouth, Cox Communications, Delta, Ernst & Young, Ford, GE, Lucent
Technologies, Motorola, Nortel, Pillsbury, Sprint, Square D, 3M, Whirlpool, and others. Currently, Professor
Sheth sits on the Board of Directors of several public companies including Norstan, Cryo Cell International,
and Wipro Limited.

Professor Sheth’s accolades include “Outstanding Marketing Educator,” an award presented by the Academy
of Marketing Science, the “Outstanding Educator” award twice-presented by Sales and Marketing
Executives International, and the P.D. Converse Award for his outstanding contributions to theory in
marketing, presented by the American Marketing Association. Professor Sheth is the recipient of the two
highest awards given by the American Marketing Association: the Richard D. Irwin Distinguished Marketing
Educator Award and the Charles Coolidge Parlin Award.

In 1996, Professor Sheth was selected as the Distinguished Fellow of the Academy of Marketing Science.
The following year, he was awarded the Distinguished Fellow award from the International Engineering
Consortium. Professor Sheth is also a Fellow of the American Psychological Association (known as APA).
In 2014, he was awarded the William Wilkie Award, Marketing for a Better World by the American
Marketing Association.

Professor Sheth has authored or coauthored hundreds of articles and books. In 2000, he and Andrew Sobel
published the best seller, Clients for Life. In 2001, Value Space, which he coauthored with Banwari Mittal,
was published. Professor Sheth’s most popular book, The Rule of Three, was coauthored with Dr Rajendra
Sisodia and published in 2002. He has since written notable publications: Tectonic Shift, Firms of
Endearment, and The 4 A’s of Marketing.

Users Review

From reader reviews:

Louise Reyes:

Have you spare time for any day? What do you do when you have more or little spare time? Yes, you can
choose the suitable activity to get spend your time. Any person spent all their spare time to take a wander,
shopping, or went to typically the Mall. How about open or maybe read a book eligible Legends in



Consumer Behavior: Russell W. Belk? Maybe it is to get best activity for you. You already know beside you
can spend your time with your favorite's book, you can better than before. Do you agree with their opinion or
you have some other opinion?

Frances Heath:

Book is written, printed, or descriptive for everything. You can realize everything you want by a e-book.
Book has a different type. As it is known to us that book is important issue to bring us around the world.
Beside that you can your reading talent was fluently. A e-book Legends in Consumer Behavior: Russell W.
Belk will make you to be smarter. You can feel much more confidence if you can know about every thing.
But some of you think which open or reading a book make you bored. It's not make you fun. Why they might
be thought like that? Have you searching for best book or acceptable book with you?

Robert Crawford:

Playing with family inside a park, coming to see the marine world or hanging out with good friends is thing
that usually you may have done when you have spare time, in that case why you don't try matter that really
opposite from that. Just one activity that make you not experience tired but still relaxing, trilling like on
roller coaster you are ride on and with addition associated with. Even you love Legends in Consumer
Behavior: Russell W. Belk, you may enjoy both. It is good combination right, you still wish to miss it? What
kind of hangout type is it? Oh can happen its mind hangout people. What? Still don't understand it, oh come
on its referred to as reading friends.

Ana Worcester:

Publication is one of source of expertise. We can add our know-how from it. Not only for students and also
native or citizen will need book to know the upgrade information of year in order to year. As we know those
textbooks have many advantages. Beside many of us add our knowledge, could also bring us to around the
world. With the book Legends in Consumer Behavior: Russell W. Belk we can have more advantage. Don't
someone to be creative people? To be creative person must love to read a book. Simply choose the best book
that acceptable with your aim. Don't be doubt to change your life with that book Legends in Consumer
Behavior: Russell W. Belk. You can more attractive than now.
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