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NOTE: THIS IS A STANDALONE BOOK.

Marketing, 12e utilises a unique, innovative, and effective pedagogical approach.
The elements of this approach have been the foundation for each edition of
Marketing and serve as the core of the text and its supplements. They have
evolved and adapted to changes in student learning style preferences, the growth
of the marketing discipline, and the development of new instructional
technologies. The distinctive features of the approach are illustrated below.
High Engagement Style
Easy-to-read, conversational, high-involvement, interactive writing style that
engages students through active learning techniques.
Rigorous Pedagogical Framework
Pedagogy based on the use of Learning Objectives, Learning Reviews, Learning
Objectives Reviews, Applying Marketing Knowledge exercises, Building Your
Marketing Plan guidelines, video and written cases, and other helpful
supplements.
Traditional and Contemporary Coverage and Examples
Comprehensive and integrated coverage of traditional and contemporary
marketing concepts supported by current and interesting examples.

The access code (standalone) is 0077635736.
The package (book and access code card) is 125928252X.
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Editorial Review

About the Author
Roger A. Kerin is the Harold C. Simmons Distinguished Professor of Marketing at the Edwin L. Cox School
of Business, Southern Methodist University in Dallas, Texas. Professor Kerin holds a B.A. (magna cum
laude), M.B.A., and Ph.D. from the University of Minnesota. His teaching and research interests lie in
marketing planning and strategy, product management, financial aspects of marketing, and marketing
research. Professor Kerin is a frequent participant in executive development programs and is also an active
consultant on matters of marketing planning and strategy. Professor Kerin has published and authored
several texts and many articles on marketing. He also serves on numerous journal editorial review boards and
is currently a member of the Board of Governors of the Academy of Marketing Science.

William Rudelius holds the Endowed Chair in Global Marketing at the Graduate School of Business of the
University of St. Thomas in Minnesota. He holds a B.S. degree in Mechanical Engineering from the
University of Wisconsin and an M.B.A. in Marketing and Ph.D. in Applied Economics from the Wharton
School of the University of Pennsylvania. Professor Rudelius has co-authored other marketing textbooks. His
articles have appeared in leading academic journals. During the past ten years, he has taught extensively in
Europe; he serves on the board of directors for several business and not-for-profit organizations.

Steven W. Hartley is Professor of Marketing in the Daniels College of Business at the University of Denver.
He holds Bachelor of Mechanical Engineering, M.B.A., and Ph.D. degrees from the University of
Minnesota. Dr. Hartley was formerly the chair of the Department of Marketing at the University of Denver,
and has taught at the University of Colorado, the University of Minnesota, and in several executive
development programs. His teaching interests include principles of marketing, marketing research, and
marketing planning. Dr. Hartley's research has appeared in many leading marketing publications. He is an
active consultant to several prominent U.S. corporations and is active in many professional organizations
including the American Marketing Association, the Academy of Marketing Science, and the Marketing
Educators' Association.

Users Review

From reader reviews:

David Cain:

This book untitled Marketing (Irwin Marketing) to be one of several books this best seller in this year, that's
because when you read this e-book you can get a lot of benefit into it. You will easily to buy this specific
book in the book shop or you can order it by way of online. The publisher of the book sells the e-book too. It
makes you easier to read this book, as you can read this book in your Smartphone. So there is no reason for
your requirements to past this publication from your list.

Gina Dana:

Marketing (Irwin Marketing) can be one of your basic books that are good idea. Most of us recommend that
straight away because this reserve has good vocabulary that could increase your knowledge in terminology,



easy to understand, bit entertaining but nevertheless delivering the information. The copy writer giving
his/her effort to place every word into delight arrangement in writing Marketing (Irwin Marketing) although
doesn't forget the main level, giving the reader the hottest and based confirm resource info that maybe you
can be one among it. This great information can easily drawn you into fresh stage of crucial considering.

Brandon Adams:

Is it an individual who having spare time in that case spend it whole day by means of watching television
programs or just telling lies on the bed? Do you need something new? This Marketing (Irwin Marketing) can
be the respond to, oh how comes? A fresh book you know. You are thus out of date, spending your spare
time by reading in this new era is common not a nerd activity. So what these publications have than the
others?

Larry Gregg:

Some individuals said that they feel weary when they reading a e-book. They are directly felt the idea when
they get a half elements of the book. You can choose the particular book Marketing (Irwin Marketing) to
make your current reading is interesting. Your current skill of reading proficiency is developing when you
including reading. Try to choose straightforward book to make you enjoy you just read it and mingle the
impression about book and looking at especially. It is to be 1st opinion for you to like to start a book and
read it. Beside that the guide Marketing (Irwin Marketing) can to be your brand new friend when you're
experience alone and confuse in doing what must you're doing of this time.
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